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The power of partnerships

n the future, historians may point to the

present day as the start of the new technol-

ogy-driven industrial revolution. Twenty
years ago, how many of us could have imagined
3D printing, driverless cars or shopping for items

using smart phones?

We see economic transformation in the success
of business incubators and accelerators supporting
entrepreneurs across the East Bay. We seeitin
the way research institutions support commercial
applications for new products and services. We

see it in how companies are bringing back
their off-shore manufacturing to protect
intellectual property and position them-
selves for more efficient changes. We
even see it in the pressure our incredibly
successful regional economy is putting

on housing and transportation.
These examples are just indicators.
In some traditional industries, building a

new factory is sufficient to attract work-  Keith Carson
Chair, East

Bay Economic
Development
Alliance; District 5
Supervisor,
Alameda County ~ future.

ers. Inan economy based on disruptive
technology, it’s the reverse — talented
workers Live where they choose and
companies go where they can find them.
This new, knowledge-driven economy
depends on an entirely different founda-

tion than the one we knew a few decades ago.
While the emerging economy requires research
and development, it also requires a culture that
supports diverse entrepreneurs who have the
courage to try new things and learn from mistakes.
Innovation and its financing in today’s world are
not nurtured by conventional thinking. Funding
innovation requires risk takers who accept that

only a small percentage of the can’t-miss,

never-before-seen goods and services they fund
will succeed in the marketplace. Most competitive
regional economies will require supportive gov-
ernment, education and workforce partners that
recognize the value of collaboration. These cross-
sector institutions understand that diverse thinking
and input make for better products, applications

and services.
As part of the Bay Area’s world-renowned
economy, the East Bay has all the basicinfra-

structure to significantly grow its share of creative
growth companies. However, without the ability

to constantly replenish and upgrade the most
basic resource, our local workforce, the East Bay’s
growth — not only in tech, but in all industries -
will be severely Llimited. Increasingly, doctors,
artists, office workers, business owners, metal
fabricators and others are required to have a foun-
dation in science, technology, engineering and
math (STEM). Without the proper workforce, any
tech company, specialty food company, streaming
music company, health care organization or almost
any other type of company will face not only Limits
to innovation, but limits to growth.

Itis therefore critical that we pro-
mote our regional partnerships between
business, government and education.
The cross-sector convener that the East
Bay Economic Development Alliance
(East Bay EDA) has been for more than
25 years, and its leadership, must push
us through this next period of economic
promise. We need to continue to find
creative ways to strengthen collabo-
rations among our diverse institutions
to realize our full potential and be
competitive in the global market of the

Our 2016 Innovation Awards Legacy
winner, the University of California, Berkeley,
exemplifies the extraordinary achievements that
can be realized when business, government and
education work together. This premier research
institution is a major source of new technology, as
well as a source of graduates and post-doctoral
fellows highly trained in new technologies and
full of new ideas. Indeed, past East Bay Innovation
Award finalists and 29 Nobel Prize winners have
been proud Cal graduates.

Join me in thanking our prestigious judges,
facilitators and generous sponsors whose support
and contributions to the 2016 East Bay Innovation
Awards have enabled us to market the unique East
Bay culture — a culture that is responsible for our
remarkable record of innovation and business
success. We must also thank the San Francisco
Business Times for providing us the opportunity to
tell these stories of success and share the power
of partnerships with a whole new generation of
leaders.

Hon. Keith Carson is Chair of the East Bay EDA, and serves as the Supervisor

of District 5 in Alameda County. To learn more about East Bay EDA and the

assets of the East Bay, go to www.EastBayEDA.org

About the East Bay Economic Development Alliance
The East Bay Economic Development Alliance (East Bay EDA) is

a public/private partnership serving Alameda and Contra Costa
Counties. We are the regional voice and networking resource for
strengthening the economy, building the workforce and enhancing

the quality of life in the East Bay.

We welcome your engagement!

Darien Louie, Executive Director,
510-272-3874 or 510-418-8605
darien@EastBayEDA .org

Dennis Freeman, Assistant to the
Executive Director, 510-272-6843
dennis@EastBayEDA .org

Robert Sakai, Technology and Trade

Director, 510-272-388|
robert@EastBayEDA .org

For more information, contact:

University of California, Berkeley
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Innovation gives the East Bay
its competitive edge

BY CAROL PIASENTE

spirit of innovation and entrepreneurship

is the hallmark of the Bay Area economy.

Brilliant researchers, inspired inventors,

visionary business leaders, savvy mar-
keters and venture capitalists eager for a new win
populate a startup culture that rewards risk taking
and creativity, and encourages launching new ven-
tures.

A wealth of creativity

The enthusiasm for finding new solutions and
the talent to develop ideas “from the lab to the
marketplace” is what gives the East Bay its com-
petitive edge.

“When you talk about innovation, you need to
be able to hire the people who can look at a prod-
uct and reinvent it,” says Kevin Kelly, CEO of Em-
erald Packaging. “The East Bay pulls in those kind
of people.”

“Talk to 10 entrepreneurs, and you'll likely get 10
differing views on innovation,” says Energy Recov-
ery President & CEO Joe Gay. But most 2016 East
Bay Innovation Award honorees would agree with ,
CEO of Caribou Biosciences, who says, “Innovation
is not just about the next step in a linear process of
development, but something that’s transformative
and outside the box.”

Business needs to innovate

In today’s marketplace, companies have no
choice but to innovate, says CallidusCloud Chief
Marketing Officer Giles House: “Customers don't
want you to stand still. But innovation doesn't need
to be a brand new product. Inno-
vation can be taking an existing
product and improving on it with

“Innovation is

A

Jennifer Doudna’s lab is advancing the university’s contributions to the biosciences.

Making lives better

There is widespread consensus that “innovation
is going a step beyond the new technology and re-
ally thinking about how its going to actually make
people’s lives better,” as Motiv Power Systems Jim
Castelaz describes it.

“It’s incredibly satisfying to be at the epicenter of
a culture that’s leveraging great new technology to
make a large impact on people’s lives,” says Castelaz.

The desire to make a difference is
also strongly reflected in the grow-
ing trend toward innovative, social

amgzing”new features and faster not jUSt about enterprisg business models like The
delivery. Bread Project.

Sila Nano CEO Gene Berdi- the next step ina “For me, innovation means
chevsky reminds entrepreneurs . coming up with solutions to soci-
— and those thinking of taking linear process of ety’s most pressing problems and
the plunge - that it’s critical to being persistent in tackling those
be passionate about what you develop ment, but issues with new ideas,” says Alicia
do, because when the going gets someth ing that’s Polak, The Bread Project’s executive
tough, you have be willing to stick . director.
with it. transformative and “In addition to being a visionary,

“Under,standing the problgm, outside the box.” you have Fo be COIlCBI‘I.led with the
and what’s hard about solving practical implementation of your
that problem, is where innova- Rachel Haurwitz vision. To be an innovator, you have

tion starts,” says Berdichevsky.
“Just because others haven't suc-
ceeded should be no barometer
of whether it’s solvable or not. You have to believe
you can do it.”

Business of business is business

“The main advice I would give to someone just
starting out is to remember that ‘the business of
business is business,”” says Corey Rennell, CEO of
CORE Foods. “There’s more to it than a great idea.
You have to be prepared to learn the ins and outs of
human resources, financing, sales, marketing, go-
ing public - all things that may seem far removed
from your core passion.”

“You also have to be prepared to say ‘no,” he
adds. “You have to keep your focus and be really
clear about what things you do not want to do.”

CEO, Caribou Biosciences

to be willing to buck the trends.”

While many innovators share a
commitment to making the world
a better place, Dr. Venkat Srinivasan, a staff scientist
at Lawrence Berkeley National Lab, says that com-
ing from an academic setting it's not always obvious
what impact an innovation may have.

In response, Srinivasan convened the CalCharge
consortium to “use our expertise and resources to
help companies be successful.”

Another important difference between national
labs and startup companies is the pace of research
and development, explains Srinivasan.

“Companies have a very fast timeline to prove the
worth of their enterprise. They're up against fund-
ing challenges and boards who want to see results.
If LBNL was to help, we needed to cut what can be a
very long and drawn out engagement process.”

East Bay manufacturing

Two important developments - specialized
manufacturing and public-private collaboration to
advance technology for the public good — are tak-
ing hold in the East Bay and stimulating economic
prosperity.

While the East Bay, anchored by the Port of Oak-
land, has been the historical center of industrial
activity in Northern California, the region’s diverse
manufacturing sector is undergoing a transforma-
tion. Drawn in by lower rents, access to national and
international markets, demand for services and the
large pool of highly skilled workers, East Bay manu-
facturers are growing in numbers and influence.

The advanced manufacturing taking hold in the
East Bay consists of more than making high-tech
products. It also includes using new, cutting-edge
machines and processes to make products that are
unique, better and sometimes even cheaper.

East Bay manufacturing encompasses elec-
tronics, lighting, metalworks, artisan food produc-
tion, medical devices and biotech, and, as Motiv’s
Castelaz says, “there’s even automotive and aero-
space in the Bay Area now.”

East Bay companies are “leveraging advanced
technology and streamlined design to offer a more
efficient manufacturing path,” says Stan Sutton,
president & CEO of Inland Metal Technologies.

New ways to get it done

Sometimes innovation is not in the invention
of new products, but in creating new ways to work
together and take advantage of current technology.

Gary Darling, general manager of Delta Diablo,
led the formation of the Bay Area Biosolids to En-
ergy (BAB2E) Coalition, a public-private partner-
ship that’s serving as a kind of “tech incubator in
the service of the public good.”

“We're taking carefully calculated risks to open
up public facilities to test out and adopt leading
technologies that have the potential of advancing
wastewater treatment, clean tech and energy in the
Bay Area.”
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*

he University of California, Berkeley,
widely respected as the top public uni-
versity and one of the leading research
universities in the world, is powering in-
novation, entrepreneurship and economic growth
in the Bay Area and beyond.
Berkeley graduates, faculty and other affiliates
have been translating knowledge into
products and services and founding

companies since the university’s begin- “The technolo gy } 1
nings. "

With more than 25,000 undergrad- and companies
uate and 10,000 graduate students in incubated at UC

almost every major field of study and
a faculty that has included 22 Nobel
winners, seven of whom are currently
active or emeritus professors, “Berke-
ley plays a pivotal role in the Bay Area’s
innovation ecosystem,” says Darien
Louie, executive director of the East Bay
Economic Development Alliance.

“Many of the companies we've rec-
ognized for innovation have their roots
at UC Berkeley.”

More than 2,610 firms — 55 percent
of which are in the Bay Area - can be counted as
UC Berkeley spinoffs. They've created more than
540,000 jobs and global revenues in excess of $317
billion, according to a 2014 Bay Area Council Eco-
nomic Institute study.

Manufacturing and computer systems top the
list of the most successful UC Berkeley spinoffs as
measured by jobs and revenues. Stellar examples
include former and current East Bay EDA Innova-
tion Award honorees Tesla Motors and Sila Nano.

UC Berkeley’s entrepreneurial ecosystem
The groundwork for new industries emerging

from UC Berkeley is laid by enterprising students

and faculty supported by a broad entrepreneurial

have a direct and
critical impact on
the state’s economic

President, UC Berkeley

JC Berkeley powers
nnovation & economic growth

ecosystem: policies that allow for the licensing of
technologies developed on campus, collaborative
partners, specialized programs for developing
startups skills, successful role models and an array
of incubators and accelerators.

Bay Area startups also benefit from access to
capital. Forty to 45 percent of all venture invest-

growth.”

Janet Napolitano

ment in the U.S. takes place within an hour’s drive
of UC Berkeley.

“No less important is the spirit of entrepre-
neurship that pervades the region, where the
acceptance of risk (as well as reward) and a vig-
orous startup culture encourages creative people
to found companies,” says Sean Randolph, se-
nior director of the Bay Area Council Economic
Institute.

“UC Berkeley draws on this surrounding eco-
system and is also one of its anchors.”

Investing in startups
UC Berkeley has ramped up its role as an in-
cubator of new companies with new policies im-

Caroline
Winnett,
Executive
Director of
UC Berkeley’s
SkyDeck
accelerator,
center, with
SkyDeck team
members

TODD JOHNSON

plemented by UC President Janet Napolitano. The
university is able to invest directly in companies
that emerge through UC research and accept eq-
uity in startups in exchange for services, similar
to what's done at private universities, including
Stanford, MIT and Cornell.

Napolitano also formed a new UC Innovation
Council made up of advisers from
a cross-section of investment and
business executives, venture capital-
ists and technology experts, to guide
the university’s efforts in technology
commercialization.

“The technology and companies
incubated at UC have a direct and
critical impact on the state’s eco-
nomic growth, and our continued
support is integral to our university’s
public mission,” says Napolitano.

Collaborative partners

UC Berkeleys research in ba-
sic science and commercialization
of new technology are amplified
through its relationships with the re-
gion’s national labs, including Lawrence Berkeley,
Lawrence Livermore and Sandia National Labora-
tories, the Joint BioEnergy Institute, and other Bay
Area research universities.

R&D innovation

Berkeley researchers have more than 1,550 in-
ventions to their credit and hold more than 1,300
active patents.

Since the founding of IPIRA, UC Berkeley’s Of-
fice of Intellectual Property & Industry Research Al-
liances, more than 800 companies have sponsored
research at Berkeley. Berkeley’s IP licensees have
commercialized more than 600 products, with doz-
ens more in the R&D pipeline. More than 175 start-
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ups have been founded specifically to commercialize a
licensed patent.

Examples abound: A host of software firms, from
Sybase and Oracle, to PeopleSoft and Salesforce.com,
trace their origins to Berkeley’s pioneering work in re-
lational database research. Berkeley was the birthplace
of UNIX and the open-source software that undergirds
the Internet. Internet search engines, clean tech inno-
vations, cyber security, mobile microscopy and new di-
agnostics all emerged from talented Berkeley students
and professors

The entire biotech industry had its beginnings at UC
Berkeley. FDA-approved drugs to treat cancer and ma-
laria were invented at Berkeley; surgical instruments,
DNA forensic platforms and mobile-health applications
arose from research at the university.

Berkeley is one of five universities that founded
two-thirds of all California’s biotech companies — from
Chiron to Redwood Biosciences, Berkeley Lights and
this year’s Innovation honoree Caribou Biosciences,
which emerged from Jennifer Doudna’s CRISPR-Cas9
lab. This year’s other Life Science Innovation honoree,
Ekso Bionics, also has its roots at Berkeley.

“The enormous talent at Berkeley and a desire to
translate research into solutions for the greater good
means that Berkeley brains and hearts are driving eco-
nomic and social gains,” says Carol Mimura, assistant
vice chancellor for IPIRA.

“We are also fortunate to have a high rate of female
entrepreneurship and to be part of a collaborative, ‘can
do’ web of networks that helps us connect the public and
private sectors and catalyze outcomes for our region.”

Because you deserve it.

We believe in
the high-five

Way to go East Bay Innovation Award Winners!

Innovative, creative, unique. These are just a few
of the words we could use to describe your latest
achievement. Instead we'll just say congratulations.

[ ]
&,

KAISER PERMANENTE. thrive

For more information about Kaiser Permanente,
call 1-800-464-4000 or visit kp.org.

Incubators &
accelerators

From the heights of SkyDeck to the
Haas Innovation lab tucked into the
iconic Memorial Stadium, budding
Berkeley entrepreneurs have a broad
array of interconnected incubators
and accelerators designed to help
them turn great ideas into successful
business ventures. Examples include:

* The Berkeley Haas
Entrepreneurship Program provides
interdisciplinary support for student
entrepreneurs drawn from business,
engineering, computer science, law
and biotechnology.

» The Haas Innovation Lab facilitates
collaborative activities that help
train innovative, entrepreneurial
business leaders.

« SkyDeck, a joint venture of the
College of Engineering, the Haas
School of Business and the Vice
Chancellor for Research Office, is
working with startups to accelerate
taking commercialized discoveries to
market.

“There’s been a huge cultural
shift in how the world views
startups,” says Caroline Winnett,
SkyDeck’s executive director. “As
part of that change, UC Berkeley
is more intentional about being an
‘entrepreneurship university.”

* The Center for Entrepreneurship

& Technology in the College of
Engineering teaches graduate
students and professionals

“the Berkeley method of
entrepreneurship,” while supporting
startups through its Global Venture
lab, Innovation Collider and a Global
Innovation Program.

* The Foundry@CITRIS enables
early stage tech startups to set up
shop in the Foundry’s collaborative
office/studio space while refining
their designs in the CITRIS Invention
Lab. To date, CITRIS has helped build
|7 companies that have added more
than $40 million to California’s
economy.

» QB3, a collaboration among

UC Berkeley, UCSF and UC Santa
Cruz, promotes cross-campus,
interdisciplinary research and
provides a matrix of support for
entrepreneurs, from incubators
to venture capital. QB3 spinoffs
have created hundreds of jobs and
attracted more than half a billion
dollars in investment.

* The Global Social Venture Fund,
created by Haas Business School
MBA students, provides guidance
and funding to social entrepreneurs,
like former Innovation Award
honoree Revolution Foods.

« Startup@BerkeleyLaw gives
students, entrepreneurs, investors
and attorneys access to top experts,
courses and resources on emerging
legal issues for startups.
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Going national in flexible packaging

Emerald
Packaging

empack.com

Innovation: First to
embrace H-P Indigo
20000 printing press;
first compostable
plastic package in the
produce industry; new,
sustainable, potato-
based packaging.

Location: Union City
CEO: Kevin Kelly
Employees: 250
Revenue: $85 million

Regional significance:
Repositioning the East
Bay as a printinnovator.

East Bay Favorite: East
Bay hills open land.

Inland Metal
Technologies

inlandmetal.com

Innovation: Tesla’s
Powerpack.

Location: Hayward

President & CEO: Stan
Sutton

Employees: 300

Revenue: $36.7 million
in2014

Regional significance:
Capital investments

that make the East Bay a
stronger competitor for
advanced manufacturing.

East Bay Favorite: ‘The
Denogginizer’ at Drake’s
Brewery, San Leandro.

lectronic chips built into food
packaging that can be read by a
panel in your refrigerator or an
app on your phone that alerts you
to the “use by” date may still be engineer-
ing fantasies, but that’s the creative think-
ing propelling Emerald Packaging to the
forefront of the flexible packaging industry.

Through innovation that’s kept up with
changing customer demands, Emerald is
now the largest packaging manufacturer
on the West Coast.

“In today’s world where nothing re-
mains static, being able to react quickly
is a marketer’s dream,” says Emerald CEO
Kevin Kelly, “Brand owners want to run
only what they need so there is less waste,
scrap and product being discarded due to
obsolescence.”

Kelly worked as an advisor to
Hewlett-Packard on the development of
its new wide web H-P Indigo 20000 Dig-
ital Press, then entered into a joint ven-
ture with H-P to become the first and
only North American beta site for the new
technology.

“The East Bay pulls in the people who can look at a
product and think about how to reinvent it.”

Kevin Kelly, CEO, Emerald Packaging

“The new press is super efficient at
small volumes, the graphic quality is
much better and the presses are greener
than the older technology,” says Kelly.

“With the adoption of the new digital
technology, we moved from being a re-
gional company to a national name in the
packaging business almost overnight.”

Digital printing enables companies to
create designs specific to events or spe-
cial promotions. Emerald recently won a

major industry award for a Frito Lay cam-
paign that let people send in photos and
have them printed on individual packages
of potato chips.

Use of digital presses is only one in a
series of sustainable initiatives introduced
by Emerald Packaging, including the first
plant-based compostable package for the
produce industry, a film made from 25
percent potato starch and a biodegrad-
able plastic film for covering fiber trays.

“Organics are the fastest growing pro-
duce market segment,” says Kelly. “By
combining sustainable packaging with or-
ganic foods, we make these products even
more appealing to customers.”

All of these innovations have had the
effect that “for the first time in a genera-
tion, the East Bay is seen as a print inno-
vator,” says Kelly. “The East Bay pulls in
the people who can look at a product and
think about how to reinvent it.”

Proving they can build it better

hen Tesla needed a more economical enclosure to

house its new commercial energy storage system,

they turned for help to Inland Metal Technologies

—a full-service metal fabrication house with a rep-
utation for an exceptional commitment to its customers.

Working with the Tesla team, Inland Metal’s engineers rede-
signed the units to lower the cost of manufacturing and speed up
delivery. And then, in a bold move designed to outdo the com-
petition, Inland built the first prototype of the stationary storage
Powerpacks — at no cost to the customer.

“We wanted to let Tesla know we could do it better, faster and more
efficiently than anyone else,” says Inland Metal’s CEO Stan Sutton.

No surprise, Inland Metal won the contract — and is now pro-
ducing the second generation of the Powerpack units.

“To survive in today’s global economy, a company has to be
innovative, take risks and capture the work when it’s right there
in front of you,” says Sutton.

“We would have lost the Tesla contract if our engineers didn’t
have the advanced skills and innovative outlook that could lead
to the right fix.”

Sutton also believes in gearing up to “be in the right position
at the right time.”

“We invest in the skill sets, machinery and people who can
make the products our customers need right here in the East
Bay,” he says.

As a result, every dollar of the multi-million dollar Tesla con-

“Companies are
increasingly looking
to the East Bay as
the heart of Bay Area

manufacturing.”

Stan Sutton
President & CEQO, Inland Metal
Technologies

tract trickled down locally - for labor, materials and services.

Prepping for the future extends to helping enhance the East
Bay’s labor pool. “The East Bay is a rich source of talent with the
skills required for advanced manufacturing,” says Sutton, “but
there’s always additional training needed.”

Sutton leads the East Bay Advanced Manufacturing Partner-
ship’s Talent Group and works with area schools, like Laney Col-
lege, to develop new courses of study relevant to the latest in new
technologies.

“The South Bay may sprout the entrepreneurial seeds,” says
Sutton, “but when companies search out where to grow, they're
increasingly looking to the East Bay as the heart of Bay Area man-
ufacturing.”
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Catalyst

Seeing wastewater as a resource

Delta
Diablo

ddsd.org

Innovation:
Collaborative
partnerships to fund
recycled water and
develop resource
recovery projects.

Location: Antioch

General Manager:
Gary Darling

Employees: 78

Revenue: $34.9
million

Regional
significance:
Developing/funding
infrastructure to
secure water and
recover energy
resources.

East Bay Favorite:
Walking from Walnut
Creek to top of Mt.
Diablo!

ast Bay native Gary Darling, general

manager of Delta Diablo, is one of

those inspirational leaders whose

collaborative approach to problem
solving is making an impact on Bay Area wa-
ter supplies.

“At the state and federal levels, it was
pretty clear that if we brought public agen-
cies and utilities together as one voice, we
could be very powerful,” explains Darling.
“Instead of competing, we support those
projects that are ready to go.”

Delta Diablo serves as the lead agency
for the Western Recycled Water Coalition
(WRWC), which is developing secure, reli-
able water supplies for the region, and the
Bay Area Biosolids to Energy (BAB2E) Co-
alition, which is implementing innovative
resource recovery technologies that prom-
ise to transform the industry.

“The wastewater paradigm has shifted
from treatment and disposal to develop-
ing resources out of what comes into the
plant,” says Darling. “In the Bay Area, we
use about 1 million acre feet of water each
year. Developing recycled water to help off-
set that usage just makes good sense.”

With 20 public agencies and two in-
vestor-owned water utilities, the WRWC
convinced the state to set up an $800 mil-
lion, low-interest loan program for water
reclamation projects.

Since 2009, the coalition has secured
more than $38 million in federal funding,
and more than $100 million in state and lo-
cal funding to construct eight projects and

study 14 additional projects.

For example, Delta Diablo secured fund-
ing for projects that jointly provide low-cost
recycled water to school districts, city parks
and golf courses in Pittsburg and Antioch.
Delta Diablo also serves industrial custom-
ers, including two Calpine power plants.

On the energy side, the 19-member
BAB2E Coalition is taking the lead on
bringing new technology that’s been sci-
entifically proven but not yet available on

Delta Diablo wastewater treatment plant

“If we brought agencies together as
one voice, we could be very powerful.”

Gary Darling, General Manager, Delta Diablo

a commercial scale, to the Bay Area. “After
all,” says Darling, “we're the high tech capi-
tal of the world, so why not take the lead in
this effort?”

Through BAB2E, an innovative hydro
thermal oxidation technology developed
in Ireland will be installed at two East Bay
wastewater districts. The first of their kind
in the nation, these projects will serve as a
model for other metropolitan areas across
California and the United States.

Accelerating the energy storage industry

LBNL/CalCharge

calcharge.org

Innovation: Pursuit of
cutting-edge energy storage
solutions.

Location: Berkeley

Staff scientist/LBNL: Dr.
Venkat Srinivasan

Employees: 80 LBNL
researchers/ battery program

Revenue: $14 million/battery
program at LBNL

Regional significance:
Advancing the East Bay’s
emerging energy storage
industry.

East Bay favorite: Strolling
through Downtown
Pleasanton.

t the peak of the clean energy boom, Venkat Srini-
vasan, a staff scientist at Lawrence Berkeley Na-
tional Lab, took a sabbatical to work at an East Bay
startup battery company.

Srinivasan was struck by the critical need for new energy
storage technology; i.e., better batteries.

Two things stood out: The industry was disjointed and en-
trepreneurs working on battery technology had no place to go
to share ideas and network. At the same time, the Lab'’s expertise
and state-of-the-art capabilities in battery research were diffi-
cult to access. The Lab’s complex contractual mechanisms and
lengthy processes discouraged startups from participating.

“As a result of my sabbatical, my definition of innovation
changed,” says Srinivasan. “In an academic setting the impact
of a new idea isn't always obvious. If innovation is going to
have an impact on making a better world, we needed to focus
not only on the technology, but on commercialization — on
how to put new ideas into practice.”

When Srinivasan returned from his sabbatical, he initiated
conversations about how the Berkeley Lab could change its
internal processes to engage more companies and help the
battery industry thrive.

Berkeley Lab partnered with CalCEE the California Clean
Energy Fund, to create the CalCharge consortium. The con-
sortium serves as the “glue” for the Bay Area’s energy-storage
ecosystem. CalCharge streamlined the contractual mechanism

“We needed to focus
not only on the
technology, but on
how to put new ideas
into practice.”

Venkat Srinivasan
Staff Scientist, LBNL

for companies to gain access to the Lab’s world-class facilities.

Eight of the 25 East Bay companies involved in energy storage
have signed onto the consortium, including Blue Current, Eaton,
Enovix, EnZinc, Farasis, Halotechnics, Primus Power and Sara-
toga Energy. With the exception of Eaton, all are start-ups.

“We're able to bring companies together to figure out how
to solve challenges they have in common - manufacturing,
bringing an idea to market, financing, recruiting talent —
which frees them to compete in design, materials and tech-
nology,” says Srinivasan.

CalCharge is also working with San José State University to
create a graduate program in battery technology.

Recently, Lawrence Livermore National Laboratory joined
forces with Cal Charge to broaden the consortium’s reach.
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Motiv Power
Systems

www.motivps.com

Innovation: Technology
to electrify heavy
vehicles (trucks and
buses).

Location: Hayward &
Foster City

CEO: Jim Castelaz
Employees: 42

Revenue: $2.2 million
(2014)

Regional significance:
Advancing the growth of
industrial applications
for all-electric vehicles.

East Bay Favorite:
Oakland Estuary
walking/running trails.

s a Stanford graduate student,

Jim Castelaz was struck by the

fact that while the overall econ-

omy was making great strides
toward sustainable energy independence,
the transportation sector was lagging.

“Heavy vehicles — trucks and buses —
are the workhorses of our economy,” says
Castelaz. “We rely on them to keep the
economy running, yet at the time (2009),
there were no good options for alternatives
to fossil fuels.”

What was needed was a good electric
drive solution that could be dropped into
different vehicles in the same way a com-
mon diesel engine gets dropped into a
number of models.

Using that idea and applying his exper-
tise in electrical engineering and software
systems, Castelaz and his team designed
and built an operating system for an elec-
tric truck. In 2010, Motiv was awarded a
California Energy Commission grant to de-
velop the technology and bring their prod-
ucts to market.

Built at the company’s state-of-the-art
manufacturing facility in Hayward, the

“Innovation is leveraging great new technology to
make the world a better place.”

Jim Castelaz, CEOQ, Motiv Power Systems

Motiv All-Electric Powertrain was named
one of Popular Science’s “Best of What's
New” technologies in 2014. The system has
successfully been scaled from school buses
to shuttle buses funded by Google and the
California Energy Commission, and North
America’s only all-electric refuse truck de-
ployed by the City of Chicago.

“Our ultimate vision is to be the lead-
ing electric powertrain provider to elec-

tric truck and bus manufacturers,” says
Castelaz. “We're driven to free trucks and
buses from fossil fuels.”

Motiv works with half a dozen vehicle
manufacturers with the goal of showing the
industry that electric trucks and buses are
both cleaner and more economical to oper-
ate. Electric vehicles can reduce costs by up
to 87 percent compared to diesel trucks.

“With every product Motiv ships, we're

doing our part to tackle an immense prob-
lem while contributing to the health of the
communities our vehicles are in.”

While the U.S. trucking industry is cen-
tered in the Midwest, Motiv benefits from
being in the Bay Area, says Castelaz.

“We're surrounded by bright, smart peo-
ple and a culture that sees innovation as
figuring out how to leverage great new tech-
nology to make the world a better place.”

Changing the view for tailored lighting

Finelite, Inc.
www.finelite.com

Innovation: FineTune
White Color Tuning
System

Location: Union City &
Livermore

CEO: Jerry Mix
Employees: 238

Regional significance:
Reinventing luminaires,
lighting systems and
their application.

East Bay favorite:
Watching water polo at
Cal.

esearch suggests the color of the “white” light in a space

has a measurable impact on the circadian, hormonal and

behavioral systems of its occupants. White color tuning

may result in improved learning in schools, better heal-
ing at hospitals, more retail sales and even increasing wins for
sports teams.

Up until now, however, color-tuning systems have been re-
served for high-end applications like museums and galleries,
with few choices for other users and high price tags.

Finelite, founded 25 years ago by Terry Clark to provide peo-
ple better lighting, has developed an affordable, easy-to-use and
install, white-color tuning system that works with the company’s
most popular LED luminaires.

The award-winning FineTune system can be adjusted to each
client’s preference and includes luminaires, cabling, wall con-
trols and a mobile app - all built and shipped from Finelite’s fac-
tories in Union City and Livermore.

“Our customers are leading architects, lighting consultants,
engineers, utilities personnel and contractors,” says Finelite CEO
Jerry Mix. Our job is to find ways to make their ideas and dreams
come true, not just as a vendor but as a highly regarded technical
and design resource.”

“It’s that culture of encouraging employees to be action-ori-
ented in getting to ‘yes’ that leads to innovation,” says Mix.

“Innovation is in our DNA. We're providing value to the market-
place with products people may not have even thought possible.”

“The East Bay is
where work is done
and things are

made.”

Jerry Mix
CEQ, Finelite

In addition to the FineTune system, Finelite created proven
solutions to cut energy in half without compromising lighting
quality.

Mix credits Finelite’s innovation with the company’s acceler-
ating growth. More than 65 percent of product sales in 2015 are
from products introduced in the last three years. Over that time
the head count has grown from 134 to 238.

“The East Bay thrives off innovation,” says Mix.

“People here are willing to try new things. Our customers want
spaces that are better lit and energy efficient and those same cus-
tomers have offices and buildings in other places, so the innova-
tion spreads out from here.”

That said, Mix sees the East Bay as “very different from the
software and high tech world we think of as Silicon Valley. The
East Bay is where work is done and things are made.”
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Innovation at the Early Stage

Wells Fargo engages to grow innovation economy

BY JIM FOLEY

ells Fargo finds engagement with

the East Bay Economic Develop-

ment Alliance (East Bay EDA) to be
a win-win on many different levels. We're able to
market our services and products to a wide array
of businesses, we're able to find the most appro-
priate community organizations for investment
and volunteerism for our interests, and we’re
encouraged to think out of the box with cross-
sector partners as we strive to support business
attraction, retention and growth.

The East Bay Innovation Awards, which we've
been a part of since its inaugural year, allows us
to celebrate and congratulate innovation across
different industries, and to applaud efforts of
bringing diverse resources together in the effort
to maximize innovation for its best use and bene-
fit. That's why we take special pride in presenting
the Catalyst Award.

We've embraced innovation in a unique
public-private partnership. Last year we launched
the Wells Fargo Innovation Incubator (IN2) to find
ways to drive economic development, build sus-

tainable communities, and conserve and protect

s

~—
~

EastBay

our natural resources and environment. We com-
mitted to invest $10 million over a five year period
for clean technology startups funded by our Wells
Fargo Foundation and co-administered by the
Department of Energy’s National Renewable En-
ergy Laboratory to develop early stage companies
focused on clean tech for commercial buildings

— infrastructure, services and products we hope to
one day use in our over 94,700 bank branches.

For our first group of companies, we sought
out clean tech startups through our network
of technical, financial and industry advisors at
laboratories and research facilities across the
country, including the University of California at
Berkeley, this year’s Legacy Awardee. Partners
such as the three National Laboratories in the
East Bay — Lawrence Livermore National Labora-
tory, Lawrence Berkeley National Laboratory and
Sandia National Laboratories — and outstanding
research institutions like UC Berkeley enable us
to find the right start ups for our IN2 initiative.
Wells Fargo has just selected six additional

clean technology startup companies to join our
IN2 program, bringing our total portfolio to ten
companies. Each will receive up to $250,000

in cash and in-kind technical consultation to
foster solutions focused on reducing energy and
creating innovative clean technologies, specifi-
cally for commercial buildings. The six early stage
companies — two in California and one eachin
Illinois, Indiana, Massachusetts, and New York
— are joining the Innovation Incubator to refine
their potentially game-changing technologies
for the commercial buildings marketplace. | am
pleased to announce that one of the companies
selected is Heliotrope Technologies, based in
Alameda. This early stage company is utilizing
unique, solution-based manufacturing processes
for electrochromic devices, with an emphasis on
developing low-cost, energy-saving smart win-
dows. Finding a company like Heliotrope in the
East Bay is not a stroke of luck — it's indicative of
the types of companies supporting sustainable
business needs in this region through innova-
tive technology. In time, we hope Heliotrope
Technologies will be a recipient of an East Bay
Innovation Award for Clean Tech.

Jim Foley is the Lead Regional President of the Pa-
cific North Region for Wells Fargo and the Immedi-
ate Past Vice Chair of East Bay EDA.

" ([ ]
PUT THE A  (ART) IN STEM

EAST BAY INNOVATION "STEAM” ART CONTEST

WHAT:

For East Bay middle school students, high school students and young adults (18-21).

Art must communicate, "What does innovation in the East Bay mean to me?”
Art must be computer generated.

WHEN:

ARTIST
BENEFITS

Broadband Consortium.

Competition opens February 26, 2016. All artwork must be received by April 1, 2016.

Each of the 6 winning artists (one winner in each age category in each East Bay county)
will receive a refurbished laptop courtesy of OTX West and the East Bay

Selected artwork will be reproduced on products by Oaklandish.

Winners will be announced at the East Bay Economic Development Alliance’s Spring
Membership Meeting on May 19, 2016 at the Oakland Asian Cultural Center.

TO FIND OUT MORE ABOUT THE CONTEST - 60 TO www.EastBayEDA .org

immnmsn

BO3(

FAST AY BROADBAND CONSORTE M

T

Chakland Technalogy
Exchange West
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Self-rising: Baking skills change lives

The Bread
Project

breadproject.org

Innovation: A new,
fast-track model for

workforce development.

Location: Berkeley

Executive Director:
Alicia Polak

Employees: 9
+ 3 independent
contractors

Revenue: $1,283,977;
of that $370,905 from
social enterprise income

Regional significance:
Job training and
placement for low-
income individuals.

East Bay Favorites:
Climbing Claremont
Canyon, Bowl’d, Bette’s
Oceanview Diner, coffee
at7/11 on University in
Berkeley!

ased on the premise that baking is

a skill that is replicable and trans-

ferable across cultures, The Bread

Project was founded in 2000 to
help low-income individuals develop job
skills and become self-sufficient.

While the organization was meeting
the usual metrics set for workforce devel-
opment programs, staffers and Executive
Director Alicia Polak, who came aboard
in 2011, recognized the need for a quicker
pathway to employment.

“Our students are low income and faced
with a number of challenges, from child
care to transportation. Theyre refugees
and formerly incarcerated individuals
who have very little in the way of support,”
says Polak.

“The standard 12-week training pro-
gram was a hardship. By condensing the
program, we could get them into the
workplace more quickly.”

In response, The Bread Project created
a three-week intensive Bakery Bootcamp
for clients with the greatest need.

“Graduates find work in less
than 30 days on average.”

Alice Polak, Executive Director, The Bread Project

“We went against conventional wisdom
and totally redesigned the curriculum,”
says Polak. “We were lucky to have part-
ners like the Tipping Point Community
and Chevron who listened and encour-
aged us to think out of the box.”

Bread Project trainees learn both the
hard skills of safe food handling, culinary
math and basic baking as well as how to
follow directions, take personal respon-
sibility, manage their time and conduct

themselves as kitchen professionals. Par-
ticipants benefit from 15 months of addi-
tional follow up services.

Since its re-introduction in January
2014, The Bread Project has had a 90 per-
cent graduation rate and helped 130 in-
dividuals (85 percent) find jobs — in less
than 30 days on average.

For clients who must start over in life,
The Bread Project can be both a lifeline
and a route forward.

“Trainees gain a sense of self-worth,
purpose and a network of support,” says
Polak. “Employment can offer meaningful
responsibilities, regular routine and a new
network of peers for those facing signifi-
cant life changes.”

The Bread Project earns about a third
of its revenue from social enterprise,
selling its products to local school dis-
tricts and mainstream retailers like Wil-
liams-Sonoma.

Creating opportunities for ‘digital natives’

Hack the
Hood

hackthehood.org

Innovation: Training
low-income youth for
careersin tech.

Location: Oakland

CEO/Executive
Director/Co-founder:
Susan Mernit
Employees: |5

Revenue: $1.2 million

Regional significance:
Tech training for under-
served youth.

East Bay Favorite:
Oakland & Berkeley
YMCAs.

hile working with adult volunteers in Oakland’s shop
local movement to give small businesses online vis-
ibility, Susan Mernit had an idea: What if we “flip the
script” and get young people to build the websites?

“Oakland’s tech economy was on the rise, but residents and
youth - the power users of mobile technology we call ‘digital na-
tives,” were largely excluded from the new opportunities being
created,” says Mernit, herself an entrepreneur and a former tech
executive.

“There’s a deep divide in how the benefits and challenges of
technology affect people’s lives, as well as who has access to
technology training and careers.”

Mernit’s solution was Hack the Hood, an award-winning
nonprofit that introduces low-income youth of color to careers
in tech by hiring and training them to create websites for actual
small businesses in their own communities.

Launched in 2013 with funding from the City of Oakland as a
six-week summer “boot camp,” just a year later Hack the Hood
won a $500,000 Google Challenge award. The grant brought the
fledgling organization nationwide publicity and attracted addi-
tional public and private funding.

Hack the Hood used the money to develop a train-the-trainer
model to expand beyond Oakland to Richmond, East Palo Alto
and Watsonville. Additional sites are planned for this summer.

During ongoing summer camps and afterschool programs,

“We’re all about
creating economic
opportunities for
young people.”

Susan Menrnit
CEO/Executive Director &
Co-founder, Hack the Hood

young people gain hands-on experience building responsive,
mobile-friendly websites, executing search engine optimization
and helping businesses get listed in local online directories.

Program participants have built free websites, valued at
$500,000, for 300 small businesses. More than 80 percent of par-
ticipants have stayed in high school, enrolled in college or ad-
vanced job training, or found jobs.

In January, Hack the Hood began a pilot digital marketing
paid-apprenticeship program and is actively recruiting compa-
nies to participate.

“It’s a triple win for everyone,” says Mernit. “Small businesses
are helped to keep pace with mobile technology. Young people
get training and jobs. And our tech partners learn the value of a
diverse workforce that drives innovation.”
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Dream It. Design It. Make It.

Fab Lab Richmond offers a space for students and residents
to be inventors and entrepreneurs

BY ANDREA BAILEY

hen people think of innovation

and advanced technology, they

don’t typically imagine the
high school auto shop. But in Richmond,
Chevron partnered with the West Contra
Costa Unified School District and the Fab
Foundation to transform the [970s era
auto shop at Kennedy High School into the
nation’s largest digital fabrication lab.

Fab Lab Richmond, which opened this
fall, features state-of-the art digital fab-
rication tools and prototyping machines
such as laser cutters, 3D printers and vinyl
cutters. The facility is open to area students
and community members of all ages.

At Fab Lab Richmond, students from
a historically under-resourced district
now have access to the kind of advanced
technology normally found on college
campuses in Berkeley and Palo Alto. As
a result, students are for the first time
seeing science, technology, engineering

and mathematics (STEM) as something
they can do, not just something students
in other communities do. School officials
hope having access to this technology will
inspire a generation of future engineers,
thinkers and scientists.

City leaders from Richmond are equally
as excited that the new maker space will
spark innovation and promote economic
growth in the community. They recog-
nize that equipping students with tools
to succeed in the rapidly changing global
economy is important to a community like
Richmond that is looking for sustainable
and lasting economic growth.

Fab Labs promote an entrepreneurial
culture that enables users to dream of an
idea, design it on a computer and then use
the equipment in the lab to build it. Open-
ing the facility to community members
eliminates costly startup costs and creates
the type of incubator space that many in
Silicon Valley would be envious of.

EAST BAY CARES

From Chevron’s perspective, the deci-
sion to help fund Fab Lab Richmond was an
easy choice. Few factors are more impor-
tant to the future success of our business
and our society than having a highly-skilled
and well-educated workforce. Encouraging
students and community members to be
the innovators and makers of the future is
something we strongly support.

The support for the Fab Lab Richmond
is part of Chevron’s ongoing investment
in education partnerships and programs
worldwide, which has totaled more than
$200 million since 2013. We believe that
investing in STEM education is a national
imperative. It is vital to innovation, to our
ability to create good jobs, and to both our
business and our country’s overall eco-

nomic strength and competitiveness.

Andrea Bailey is the Community Engagement

Manager for the Cheveron Richmond Refinery.

THANKYOU TO THE YOUNG LEADERS WHO PRESENTED
THE 2016 EAST BAY INNOVATION AWARDS AND THEIR
ORGANIZATIONS RESPONSIBLE FOR SHAPING THE TALENTED

WORKFORCE OF TOMORROW!

East Oakland Youth Development Center

Girls Inc. of Alameda County

Kennedy-King Memorial Scholarship Fund

-
EastBay

EDA

Oakland Digital
Techbridge

YMCA of the East Bay

Youth Radio

www.EastBayEDA.org
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Sila Nano-
technologies

silanano.com

Innovation: Next
generation in battery
chemistry and materials
design.

Location: Alameda

Co-founder & CEO:
Gene Berdichevsky

Employees: 35

Revenue: <$| million
+$20 million venture
funding, $5 million
grants

Regional significance:
Contributor to making
the East Bay a hub of
the electric vehicle and

energy storage industries.

East Bay Favorite:
Faction Brewing tasting
room.

@ Engineering and Design

Building a better battery

s one of the first employees

at Tesla Motors, Gene Berdi-

chevsky helped to develop its

iconic Roadster, the first fully
electric sports car. Along the way, he fell in
love with battery technology.

He was convinced that better, cheaper
batteries were the key to driving down
the costs of electric vehicles — and other
portable electronics — and significantly
easing the barriers to wider adoption.

Berdichevsky teamed up with co-
founders Alex Jacobs, another former Te-
sla engineer, and Gleb Yushin, a profes-
sor of Materials and Engineering at the
Georgia Institute of Technology, to form
Sila Nanotechnologies.

Sila Nano is developing the next gen-
eration of materials to get more out of
lithium-ion batteries.

“We're developing the chemistry that
will be the new standard in batteries

“East Bay innovation
(reflects) a diversity of
interests and expertise
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Sila Nano started in Atlanta be-
cause that’s where Yushin’s lab was lo-
cated. “But within three years, Alex and
I wanted to get back to California,” says
Berdichevsky. “Our network was here

for all sorts of systems, from consumer that’s par t of its own and we knew we could build out our
products like smartphones, laptops and . fl »” team with all of the talent available in
tablets to cars, buses and stationary ap- uniquertavor. the Bay Area.”

plications,” says Berdichevsky.

Sila Nano’s innovations make it possi-
ble to store more energy in smaller sized
batteries. “The result,” says Berdichevsky,

“is more energy per dollar of cost and im-

Gene Berdichevsky
CEO & Co-founder,
Sila Nanotechnologies

“At Sila Nano, we begin with actually

The East Bay, says Berdichevsky, “en-
joys the same spirit of innovation and
discovery you find in Silicon Valley, but
with a diversity of interests and expertise
that’s part of its own unique flavor.”

proved driving range.”

Berdichevsky’s choice of a field to
pursue exemplifies his belief that “inno-
vation starts with a problem that’s really
worth solving. That way you'll stick with
it however long it takes because you
know it will be worth it at the end.”

understanding the problem, and then
we attack the hard piece first,” says Ber-
dichevsky. “Just because others haven't
succeeded shouldn’t be the barometer of
whether it’s solvable or not. You have to
believe you can solve it with hard work
and the right people.”

In addition, it was important to be
closer to their big customers in the Asian
battery-manufacturing market.

“We looked at a number of locations,
and chose Alameda. The city made the
entire process, from permitting to get-
ting settled, as smooth as possible.”

A game-changer for hydraulic pumping

Energy
Recovery

energyrecovery.com

Innovation: VorTeq
Hydraulic Pumping
System.

Location: San Leandro

President & CEO:
Joel Gay

Employees: [05
Revenue: $48 million

Regional significance:
Cutting-edge
engineering innovation
onaglobal scale.

East Bay Favorite: San
Leandro’s Ghirardelli
Chocolate outlet.

nergy Recovery, Inc. scored big last fall following a new
licensing agreement with Schlumberger Ltd., the world’s
largest oil field services company and a leading supplier of
technology associated with hydraulic fracturing solutions.

Schlumberger agreed to pay $125 million up front, including
a $75 million exclusivity fee plus $50 million related to specified
milestones, in a 15-year deal that could potentially generate
multi-billion dollar revenue for Energy Recovery.

“VorTeq is a paradigm shift for the hydraulic fracturing indus-
try,” says Energy Recovery President & CEO Joel Gay.

The VorTeq technology essentially prevents high-pressure
pump trucks from having to pump abrasive proppants (e.g.,
sand), which can cause nearly daily failures.

Using VorTeq technology could cut the cost of commercial
production by as much as $5 a barrel.

Game-changing technology is nothing new for Energy Recov-
ery, which first applied its innovative engineering to the desali-
nization industry, leading to a commanding 90 percent market
share worldwide.

“There’s not a more respected company in oil and gas than
Schlumberger,” says Gay. “Our partnership validates our ability
to disrupt not only one industry but others as well.”

The infusion of capital will enable Energy Recovery to con-
tinue to innovate and pursue new markets.

“R&D in oil and gas has been a game of slightly changing the
widget design,” says Gay. “It’s very seldom you find something

“VorTeq technology is
really new - no one
had attempted to
accomplish what we’ve

been able to do.”

Joel Gay
President & CEQ, Energy Recovery

genuinely new. Our VorTeq technology is really new - no one had
attempted to accomplish what we've been able to do.”

As an entrepreneur, Gay is enthusiastic about the many appli-
cations for launching into adjacent industries — from mining to
offshore pumping. “What’s great about our market landscape is
that it’s both well defined, but also so large that its approaches
are unquantifiable,” says Gay.

Energy Recovery’s products help customers operate more ef-
ficiently and profitably by recovering otherwise wasted hydrau-
lic pressure energy and/or preserving pumps subject to hostile
processing environments, Gay explains.

“VorTeq represents huge leaps forward in both materials sci-
ence (the heart of the system is tungsten carbide, one of the
hardest materials on the planet) and fluid dynamics,” says Gay.
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CORE Foods

www.corefoods.com

Innovation: Health-
based packaged meal
bars; CORE Kitchen.

Location: Oakland
CEO: Corey Rennell
Employees: |5
Revenue: $1.9 million

Regional significance:
Revolutionizing food
based on fruits, seeds,
nuts and grains for

the good of the local
community.

East Bay Favorite: Give
Something Back Office
Supplies.

\o’ Food

hile passion is at the core of

every successful entrepre-

neur, CORE Foods’ founder

Corey Rennell took things
a step further, traveling the world for 14
months with the BBC and Discovery
Channel, living with tribal peoples and
subsisting on staples such as ground corn
in Mexico, beat taro in Brazil and grilled
breadfruit in Vanuatu.

From those experiences, he concluded
that “the secret to nutrition is simple: eat-
ing mainly fresh fruits and vegetables.”

Unfortunately, says Rennell, “it’s not
how most of us eat, not because we don't
want to, but because were busy and
all-produce to-go items are rare.”

With a loan from Whole Foods, Rennell
launched CORE Foods on Earth Day 2010
with a full bowl of hearty oatmeal shaped
into a meal-to-go breakfast bar sold in the
refrigerated section.

“The only thing we have in common
with other bars is the shape,” says Rennell.
“CORE Meals are sold in the refrigerator
section because they can go bad - and
that’s a good sign! Other bars use high

“We sit down to brainstorm
the best ideas for impacting
our community.”
Corey Rennell, CEOQ,CORE Foods

CORE Foods bars are
' ‘whole grains; fruit:

quantities of sugar and other preserva-
tives to extend their shelf life.”

The idea has caught on. CORE Meals
are carried in more than 850 stores across
the U.S. and Canada. The business is ex-
panding with a new lunch-only CORE
Kitchen in Oakland’s Civic Center Plaza.

“The Bay Area is a pioneer in the health
food movement and Oakland’s diverse
culture is a hotbed for art, ideas and inno-
vation,” says Rennell.

CORE Kitchen luncheon entrees, in-
cluding collard leaf burritos, stuffed bell
peppers and zucchini-noodle pastas, are
made without preservatives, additives,
sugar, oil, flour, dairy, meat or salt.

“By focusing on lunch, were making
it easy for busy people to grab a healthy
meal,” says Rennell. “Combined with a
CORE Meal at breakfast, that’s two out of
three plant-based meals so there’s room
to indulge at dinner.”

The CORE Kitchen also serves as a
commercial hub, where food is prepared
and delivered to customers throughout
the Bay Area.

A second lesson Rennell took from his
travels was the importance of community.
As a certified B Corporation, says Rennell,

“when we sit down to brainstorm, it’s not
about making more money, but who has
the best ideas for making the biggest im-
pact on our community.”

The

OCHO Candy

www.ochocandy.com

Innovation: Organic
confections.

Location: West
Oakland

CEO: Scott Kucirek
Founder: Denis Ring

Employees: 50

Regional significance:
Key playerin the

emerging West Oakland
food production cluster.

East Bay Favorite: Easy
access to nature and
remarkably good food.

right time for sweet to meet organic

enis Ring, who had experience in product develop-

ment ranging from Safeway’s O Organic brand to

Revolution Foods and Del Monte, was running the

365 brand for Whole Foods when it came to him: The
most successful organic products were healthier variations on
the most popular, mainstream products.

What was missing, Ring noted, was an organic, all-natural
version of the traditional American candy bar.

As with all good food products, the right ingredients are
essential. Ring, the foodie, recruited Scott Kucirek, an experi-
enced entrepreneur, to serve as CEO. Kucirek saw an opportu-
nity to bring a better product to the marketplace — “one I would
want my kid eating.”

The result was OCHO Candy, a triple bottom-line organic
chocolate bar company that manufactures its products in West
Oakland, distributes its product nationally and abroad, and is
committed to using all organic ingredients.

With the success of the brand, OCHO has grown from five em-
ployees running a single shift a day to 50 employees running 24/6.

OCHO recently moved into a new, 25,000 sq. ft. production
space in West Oakland, where the company was started.

“Being located in the East Bay enables us to source local in-
gredients and gives us access to good lanes of distribution and
talented people,” says Ring. “People here understand our prod-
uct and why and how we're doing it.”

“People here
understand our
product and why and
how we’re doing it.”

Denis Ring
Founder, OCHO Candy

A newly installed state-of-the-art production line — the only
one of its kind in North America — will enable the company to
grow production tenfold and is versatile enough to adapt to
new types of organic confections. At the same time, OCHO’s
skilled candy makers will continue to produce its line of high-
end, handmade products.

Ring and Kucirek are proud to be part of a growing network
of like-minded businesses in West Oakland, including Hodo
Soy, that are committed to hiring locally. OCHO takes it a step
further, hiring ex-convicts in need of a chance to learn a trade
and hold down a job.

“We're committed to growing the West Oakland economy in a
way that benefits long-term residents,” says Ring.
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,% Information and/or Communication Technology

Optimizing customer experience

CallidusCloud

calliduscloud.com

Innovation: Cloud-
based sales, marketing
and learning solutions.

Location: Dublin

President & CEO:
Leslie Stretch

Chief Marketing
Officer: Giles House

Employees: 950

Revenue: $172-175
million (guided for FY
2015)

Regional significance:
Global leader in cloud-
based sales, marketing,
learning and customer
experience solutions.

East Bay Favorite:
Cycling up Mt. Diablo
and down the Iron Horse
Trail.

Clef

www.getClef.com

Innovation: Totally
secure two-factor
online authentication
without passwords.

Location: Oakland
CEO: Brennen Byrne
Employees: 8

Regional significance:
Making it easier, safer to
use the web.

East Bay Favorite:
Lake Merritt.

allidusCloud is the global leader

in cloud-based sales, marketing

and learning and customer ex-

perience solutions. More than
4,400 organizations across all industries
rely on CallidusCloud solutions to close
more deals for more money, faster.

“Our objective is to solve a set of long-
standing obstacles to sales and marketing
success to make everybody involved more
productive, better prepared and more
knowledgeable,” says Giles House, Calli-
dusCloud’s CMO. “We're revolutionizing
the ways people create, cultivate, satisfy
and make fans out of customers.”

CallidusCloud’s signature solution is
their lead-to-money suite of products,
which was born out of a need for their
customers to have all the right tools in one
place to boost sales performance - from
incentives to coaching, the right messag-
ing and cross selling options.”

Business technology, explains House,
was causing misalignment between dif-
ferent parts of the business — sales, sales

“Customers want solutions to
make their business run faster
and be more successful.”
Leslie Stretch, President & CEO, CallidusCloud

management, marketing, customer expe-
rience management and so on. Callidus-
Cloud created a suite that allows informa-
tion to flow freely across the organization.

“More than ever,” says House, “winners
are determined by the experience they
give to clients.”

“Our customers want the information
they need to make their business run bet-
ter and be more successfull. They don’t
want to have to wait and they don't want
products that offer piecemeal solutions.”

CallidusCloud’s products are often
used to augment the value companies get

from customer relationship management
(CRM) systems, like that of Salesforce.com.

“CRM is a great tool to better under-
stand and interact with customers. What
we do is to add a layer of tools and data
that makes CRM even more valuable,”
says Leslie Stretch, Callidus Cloud presi-
dent & CEO.

Innovation, says Stretch, is critical.
“Customers don't want you to stand still.
They expect to always get more — a faster
product, more features, better delivery.”

CallidusCloud is a recognized “market
disrupter,” House says. “Currently, custom-

ers are faced with an array of systems, but
none do it all. Our proposition is that you
don’t need 10 different products from 10 dif-
ferent vendors. We put it all together for you.”

And the market is responding. Since
the launch of the lead-to-money suite in
2012, revenue has increased from $106
million in 2013 to an expected $172-175
million in 2015. With offices in Birming-
ham, Oklahoma City and Phoenix, as well
as in Europe, Asia, India and Latin Amer-
ica, CallidusCloud supports more than 2.5
million users and billions of transactions
each month.

Owning your online identity

ost people are aware that going online carries inher-

ent risks — hacking, exposure, identity theft. We pro-

ceed with caution, but have little available to us in the

way of highly sophisticated, easy to use security tools.

When LinkedIn was breached in 2011, disclosing mil-

lions of users’ passwords, it was just the impetus needed for
Clef’s founders, Brennen Byrne, Jesse Pollak and Mark Hudnall.

Using leading edge cryptography, they’'ve built a replacement
for usernames and passwords to make it easier for everyone to
use the web safely. Users verify their identity from an app on
their smartphone.

“The security is a huge upgrade and the experience excites
people,” says Clef CEO Byrne. “Sites that use Clef brag about it.
They're telling their users: ‘You're going to love it.””

And love it they do. “Logging into a site (with Clef) feels, admit-
tedly, a little bit magical,” wrote Nicole Perlroth, New York Times
tech reporter.

Launched in June 2013, Clef now powers logins for more than
120,000 sites. New sites become part of the Clef network. Because
users never have to remember a password, or go through the
painful process of regenerating a forgotten password, integrated
sites report 15 percent higher than average retention.

“Our mission is to empower everyone to own their identity on-
line,” says Byrne. “By making the web safer and more secure, we're

“Innovation means
finding ways to
improve the lives of
lots of people.”

‘ Brennen Byrne
CEO, Clef

allowing people to have an authentic and personal relationship
with the technology they use.”
Accessibility is a key value proposition for Clef.

“For us, innovation means finding ways to improve the lives of
lots of people,” says Byrne. “We've built the best possible security
product and packaged it so you don't have to be a techie to use it.”

Clef hosts a weekly dinner where people from a wide range
of backgrounds - from the Mayor to entrepreneurs — can share
what they're doing in and for the Oakland community.

“What’s so cool about the East Bay culture is lots of ideas and
voices coming together,” says Byrne. “If I say I'm working on
getting rid of passwords, people get it, they're excited, and that
helps us figure out what’s important to us as a company.”
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Innovation — Just a Better Way

BY GARY WOLFF AND WENDY SOMMER
ome of the largest corporations in
the world are investing heavily in the
‘circular economy’ (one that closes
loops rather than our current practice
of make, use, and waste) through innovative
waste reduction programs. This is estimated to
be a $! trillion investment opportunity. While
innovation is sometimes an invention that can
be patented, it is often just a better way of
doing something.

StopWaste is a government agency that
helps businesses and institutions in Alameda
County accelerate innovation in solid and en-
ergy waste reduction. Companies like Amer-
ica’s Best Coffee Roasting Co,, Finelite, Kaiser
Permanente, Tesla and Veritable Vegetable have
found that reusable transport packaging can
save money and reduce environmental impacts
in surprising ways. For example, shrink wrap-
ping and unwrapping a pallet of goods involves
bending, twisting, and cutting. Reusable pallet
wraps reduce the potential for worker injuries
and associated costs, and reduce both solid
waste and greenhouse gas emissions.

Removing lawns in response to drought can
have unintended consequences. Each acre of
lawn landfilled creates 87 tons of waste, and
spraying to kill the grass in place often cre-
ates water quality problems. But smothering
grass under a layer of cardboard and mulch or
compost (“sheet mulching”) creates no waste,
preserves nutrients for the new plants, expands
the market for recycled content compost and
mulch, and eliminates 40 or more mowing
events per year. The City of Pleasanton used
this innovation to replace 8,300 square feet
of lawn at City Hall, and the State of Califor-
nia recently demonstrated the technique on
2,300 square feet of lawn at the State Capitol
building. Numerous private companies such as
Cagwin and Dorward, the John Stewart Com-
pany, Recology Grover Environmental Products,
and WM EarthCare Soil Products are helping
their customers to be socially responsible
during drought and create resilient, beautiful
landscapes.

In the food service and building industries,
the opportunity to prevent waste before it is
created is enormous. The Cal Berkeley Cross-

roads Dining facility reduced food preparation
waste by [9 percentin an all-you-can-eat
dining hall by using tracking software in their
kitchens. Under our Smart Kitchen Initiative,
Guckenheimer Food Service will be imple-
menting similar software at 13 corporate dining
facilities, as will Spectra by Comcast Spectacor
at the O.co Coliseum and the Alameda County
Fairgrounds. And new products and construc-
tion techniques — like pre-fabricated compo-
nents made in factories rather than hand-as-
sembled on site, or more efficient and durable
LED lighting — prevent solid and energy waste.
Innovation in waste reduction is essential,
and creates value for the East Bay. The East Bay
Innovation Awards are a great way to help pro-
mote the economic and environmental bene-
fits of the emerging global circular economy.

Gary Wolff is the former Executive Director of
StopWaste, retiring after seven years in this lead-
ership position. Wendy Sommer is StopWaste’s
current Executive Director, appointed by the
Alameda County Waste Management Authority in
January 2016.

LEGAL COUNSEL
for an INNOVATIVE WORLD

Innovation is the catalyst for growth. Companies that want to
achieve top-line growth and increase bottom-line results turn to
Wendel Rosen. With more than 100 years of proven experience,
backed by our full-service capabilities, Wendel Rosen brings critical
insights and needed legal counsel to innovative companies whose
business operations are often complex, highly time-sensitive, and
subject to multiple areas of law. Emerging growth or established
business? Wendel Rosen can help you run in high gear and stay

ahead of the curve.

> BUSINESS > INTELLECTUAL PROPERTY
> CONSTRUCTION > LAND USE

> EMPLOYMENT > LITIGATION

> ENVIRONMENTAL > REAL ESTATE

> GREEN BUSINESS > TAX

> INSOLVENCY/CREDITOR’S RIGHTS > TECHNOLOGY

> INSURANCE > TRUSTS & ESTATES

THE LEADER IN THE EAST BAY.

‘j w ' wendel.com

BLACK & DEAN vLLp
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Caribou
Biosciences

www.cariboubio.com

Innovation: New
applications for CRISPR-
Cas gene editing.

Location: Berkeley

President & CEO:
Rachel Haurwitz, Ph.D.

Employees: 28

Revenue: $11.5 million
Series A financing (2015)

Regional significance:
Bringing promise of gene
editing to reality.

East Bay Favorite:
Berkeley Rose Garden.

])([[[)([ Life Sciences

Advancing new gene technology

aribou Biosciences is at the fore-

front of one of the most revolu-

tionary developmentsin science

this century — CRISPR-Cas gene
editing. Forbes has called Cas9 the protein
that “could change biotech forever.”

Founded three years ago by pioneers
of CRISPR-Cas biology based on research
carried out by Jennifer Doudna’s lab at
Cal Berkeley, Caribou’s technologies allow
scientists to zero in on a specific section
of DNA and, using enzymes to cut at just
the right point, remove or fix a defective
gene. Such precision raises the potential
for being able to cure diseases caused by
mutated genes.

Doudna’s work has been recognized
with a number of awards, including the
Breakthrough Prize in Life Sciences. In
2015, she was named one of TIME’s 100
most influential people in the world.

“Many folks in Jennifer’s lab had been
studying CRISPR systems. Along the way,
it became clear there were ways we could

“We’re part of the Berkeley-
Emeryville biotech ecosystem.”

Rachel Haurwitz
President & CEQ, Caribou Biosciences

[

B

take certain proteins out of specific bac-
teria and deploy them elsewhere for cell
engineering and cell analysis,” says Ra-
chel Haurwitz, Caribou’s president & CEQ.
Caribou was founded for the sole pur-
pose of translating a number of those
technologies from the basic research
bench out into the commercial world.
“We were excited about the possibilities
and just nutty enough to think we could
do it ourselves,” says Haurwitz.
Her co-founders entrusted Haurwitz
with the role of CEO. Haurwitz, in ad-

dition to her PhD, has a Haas Business
School certificate in management and
technology. In 2014, Forbes named her to
its “30 Under 30” list in science and health
care and she recently made the San Fran-
cisco Business Times’ “40 Under 40 list.”
“So much of this is trial by fire and
learned on the job,” says Haurwitz. “It’s a
matter of hard work, dedication and great
advisors to get it done — and done right.”
Straight out of the gate, Caribou bene-
fitted from the Startup in a Box incubator
run by QB3, a collaboration between UCB,

UCSF and UC Santa Cruz.

“Landing in the QB3 incubator and later
in West Berkeley, was important to the
culture of Caribou,” says Haurwitz. “We
don'’t feel isolated. We're part of the Berke-
ley-Emeryville biotech ecosystem.”

In January, Caribou expanded into a
new 25,000 sq. ft. space.

Last October, Caribou announced a
strategic alliance with DuPont, includ-
ing the cross-licensing of key intellectual
property and a multi-year research col-
laboration funded by DuPont.

Augmenting human strength & mobility

Ekso Bionics
eksobionics.com

Innovation: Robotic
exsoskeletons (wearable
robots).

Location: Richmond

CEO & Co-founder:
Nathan Harding

Employees: 99
internationally (75 in East
Bay)

Revenue: $8.2 million

Regional significance:
Created the exoskeleton
technology industry in
the East Bay.

East Bay Favorite:
Shakewell Restaurant,
Oakland.

ometimes innovation comes from listening to your po-
tential customers.
Ekso Bionics was building exoskeletons to help mili-
tary personnel carry heavy loads when co-founder Russ
Angold’s brother, a Navy seal, became paralyzed.

During his rehab, physicians told Angold and Ekso co-founder
Nathan Harding that their wearable robots could be used to get
paraplegics up and walking.

“Physicians know patients are much healthier with exercise,
but the equipment used in rehab took so much out of them that
they were reluctant to try — and their doctors couldn’'t blame
them,” says Harding

“At first, we didn’t believe them,” says Harding. “But seeing
what was available crystallized for us that we could do some-
thing - and do it so much better.”

Today, 156 Ekso suits are being used in more than 100 rehab
centers and hospitals throughout the U.S. and in Europe. Of
those, 18 — eight donated by the Soldiers Strong foundation — are
in use at the Walter Reed Army Medical Centers and other Vet-
eran Administration hospitals.

The suits are primarily used with patients who have had
strokes or spinal cord injuries. If those injuries are “incomplete,”
patients may be able to relearn how to walk on their own using
gait training while wearing the Ekso suit; in the case of complete
spinal cord injury, patients may have the opportunity to improve

“The world leaders in
exoskeleton technology
are based in the East
Bay.”

Nathan Harding
CEO & Co-founder, Ekso Bionics

their overall fitness by getting periodic walking sessions.

Started in a lab at UC Berkeley, Ekso Bionics settled in Rich-
mond, where all of the design and manufacturing is done.

“The culture of innovation in the Bay Area has been very im-
portant to us,” says Harding. “There are all kinds of different peo-
ple here who are willing to help startups get going and a huge
talent pool of people willing to take a risk by going to work for a
small tech company. It’s the culture that makes it happen.”

This year, Ekso is releasing a new product designed for the
construction industry that can augment the strength needed for
people who handle heavy tools — and prevent injuries.

“We have created an industry,” says Harding. “The world lead-
ers in exoskeleton technology are based in the East Bay and
we've inspired a generation to approach a problem with new
solutions for optimal success.”
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Looking at STEM education through a business lens

Innovative science industries drive our nation’s global competitiveness, and | am proud that the East
Bay is leading the way in educating students for these rewarding jobs.”

BY TRINA OSTRANDER

alifornia’s economy thrives on the

groundbreaking work of STEM compa-

nies: think IT, solar power, aerospace,
biotech. And yet for decades, students in our
public schools have ranked among the nation’s
lowest science achievers. Bay Area companies are
meeting their workforce needs in some way — by
importing talent from oversees and across the na-
tion, by financing internship programs, and stealing
workers from other companies. As observed by
Congresswoman Barbara Lee, a champion for
STEM education throughout her district and with
the Congressional Black Caucus, “With 14 million
new STEM-related jobs expected by 2020, it is our
obligation to ensure our children are equipped
with the skills to fill these critical roles. By invest-
ing in STEM education, companies are investing in
our future and the next generation of STEM lead-
ers to succeed in the 2| stcentury workforce”

But why can’t we find employees from a local

pool of young talent? Why isn’t there a strong
pipeline of job ready youth coming from our

community colleges and universities?

Economic projections point to a
need for approximately 1 million
more STEM professionals than
the U.S. will produce at the
current rate over the next decade
if the country is to retain its
historical preeminence in science
and technology.

-

Making Science
Make Sense

President’s Council of Advisors on
Science and Technology

— Representative Barbara Lee, 13th Congressional District

This local STEM workforce mismatch de-
prives Bay Area businesses of a top-notch local
employee base, as much as it keeps our diverse
student population out of fulfilling careers right
in their own backyard.

Learning from local education partners as well
as our own company experiences, the Business
Advisory Committee of the East Bay Economic
Development Alliance has spent the last year
looking at best employer-led practices and new
approaches to help address the STEM workforce
mismatch.

An organized business engagement system
must offer bite-sized, flexible chunks, so that
each East Bay company—Llarge or small, estab-
lished or just starting—can find a niche (and get
inspired to do more over time). We've learned
that a simple lack of awareness is the most basic
deterrent. Businesses need to open their doors
to show students what the jobs are and how de-
pendent they are on STEM knowledge and skills
- no matter what the industry. We know that
families, faith-based organizations and nonprofit
centers are crucial influencers for students. We

math (STEM).

(510) 885-7654

need to give them the tools to support the mes-
sage of the importance of STEM education. This
can be reinforced by the hundreds of East Bay
employees who volunteer in local classrooms,
host field trips, act as mentors and supervise
interns.

Business understands that they have a vital
role to help create that local workforce they all
hope to hire from. It’s not just the funding of
STEM programs and school district programs.
It's the engagement business must have with
students to introduce the STEM jobs of to-
day and tomorrow, and to encourage them to
consider the educational path to a good, stable
job with a career path - a job that will require a
STEM foundation. Congresswoman Lee asserts,
“Innovative science industries drive our nation’s
global competitiveness, and | am proud that the
East Bay is leading the way in educating students
for these rewarding jobs.” Please join us for STEM
Career Awareness Day in April.

Trina Ostrander manages the Bay Area government
and community relations for Bayer and is the Chair
of East Bay EDA’s Employer Advisory Committee.

EAST BAY EMPLOYERS

IN THREE HOURS OR LESS
YOU CAN INSPIRE THE
NEXT GENERATION

Join us for the annual

EAST BAY STEM CAREER
AWARENESS DAY

April 27, 2016

The East Bay’s innovation economy—from banking to
transportation to biotechnology—relies on a workforce
with the right skills in science, technology, engineering and

With site visits and one-on-one conversations with STEM
professionals, East Bay STEM Career Awareness Day shows
local high school students the range of STEM careers open
to them in the East Bay.

To see how you can make a difference contact:

Janiene Langford, East Bay STEM Career Awareness Day Coordinator
janiene.langford.csueastbay.edu

STEM Career Awareness Day supporters include: AAA, Northern California, Nevada
Utah; Bayer; Calpine; Dynavax; East Bay Economic Development Alliance; Institute
for STEM Education at California State University, East Bay; Life Chiropractic
College West; Wareham Development
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Want to learn more

about why businesses are choosing the

EAST BAY? (£

E DA

~
“~

EAST BAY INDUSTRY CLUSTERS

@ Agriculture & Food Processing @ Biotech @ Clean Tech
@ Health Care @ Information Communications Technology
@ Manufacturing @ Semiconductors @ Software

® Transportation & Logistics

CHART ORDER

VENTURE CAPITAL INVESTMENT

/  Biotechnology sector

$170 Million
over W) Medical devices and
1BILLION e
Annually $129 million

B All Other sectors

www. EastBayEDA.org
info@EastBayEDA.org | (510) 272-6746 | 1221 Oak Street, Suite 555, Oakland 94612

y @EastBayEDA f www.facebook.com/EastBayEDA
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Innovation with the
world champion

Golden State Warriors

BY RAYMOND RIDDER

he Golden State Warriors ended the 2014-|5 season by

capturing the 2015 NBA Championship for the first time in

40 years, becoming one of only four teams to capture four or
more NBA titles, and recorded a franchise-record 67 wins during the
regular season. The Warriors’ success on the court, however, is only
part of the story of the franchise’s overall goals as an organization.
The 2015 NBA Champion Warriors are always striving to be the most
innovative and digitally fit team in all of professional sports, always
looking to improve the game day experience for fans. There has
been recent attention to the use of technology by some of their top
players to enhance their coordination and skill abilities.

“We are always looking for ways to move the needle in the form
of digital and technological advancements for our fans, players and
as an organization” said Warriors President and Chief Operating
Officer Rick Welts. “The ability of our organization to constantly be
at the forefront of the league and
professional sports when it comes

“We are always

. to technology and innovation is
looking for ways to . . .
something we pride ourselves on.
move the needle in Last January, for the second year
the form Of digital in a row, the Warriors received the
s most awards at the annual NBA
and teChnOlOglcal team league meetings. Included in
advancements the awards was the Digital Innova-
f f tor Award, an award voted on by
or ourfrans, the teams themselves, where the
p[ayers and as an Warriors were recognized for being
. . among the top teams in their ef-
organization.” ghe Top eams I et #
forts and excellence with relations
Rick Welts to digital innovation and experi-
Warriors President & Chief ence. Digital innovation is amongst
Operating Officer

one of the highest priorities for the
organization and, most recently, the
Warriors were among the first teams in NBA history to unveil several
new creative tech elements during the past few seasons including:

* The first to host an interactive live stream of practice on its web-
site with Google+ Hangouts

* The first-ever sound amplification test in the NBA to bring
sounds to the game to every fan inside Oracle Arena

* The first team to install an Instagram Wall at Oracle Arena

* The first team to install beacons and integrate technology inside
Oracle Arena

* One of the first teams to install Apple Pay inside their arena

* The first team to expand their global fan base by wearing a Chi-
nese New Year themed alternate jersey honoring Chinese New Year

* The first team to launch Filipino Heritage Night shooting shirts
for players to wear on-court, contributing to the recognition of their
diverse fan base demographics

The Warriors are also garnering social followers at a rapid pace

as a result of their success on the court, their social media strategies
and innovation off the court. Most recently, the Warriors became
the first professional sports franchise to amass over two and a half
million Instagram followers, and have a total 12.25 million followers
in total across their social media platforms.

Raymond Ridder is the Vice President of Communications for the 2015
NBA Champions, the Golden State Warriors.

AWARD NOMINEES

271st Amendment
Brewery

3D Robotics

AC Transit

AglLantis

Alphabet Energy

American Steel Studios

Auto Warehousing
Company

Bay Area Kitchen
Rental

Bayer

Bishop-Wisecarver
Group

BriteHub

Building Robotics

CallidusCloud

Caribou Biosciences

Clef

Codeshelf

College of Alameda/
Bay Ship & Yacht Co

Columbus Foods

Computer Technologies
Program

CORE Foods
Cyclotron Road
Dasbotics
Delta Diablo

East Bay Biomedical
Manufacturing
Network

East Bay Regional Park
District

Edyn

Ekso Bionics

Emerald HPC
International, LLC

Emerald Packaging
Energy Recovery
Farmigo

Finelite

FreeWire Technologies
Ghirardelli Chocolate
greenewall

Hack the Hood

Impact HUB Oakland

Inland Metal
Technologies

Kuli Kuli

Lawrence Berkeley
National Laboratory/
CalCharge

Leaf Healthcare
Magoosh
Mango Materials

M

E?évtBay

EDA

/77
&
<Z

77017

~

vova

Mikey’s Monster
Cookies

MindBlown Labs
Motiv Power Systems

Norwegian Air Shuttle
ASA

npm, Inc.

Nuubia SF

OCHO Candy

Oneva

Optokey

POC Medical Systems
Porifera

Quick Mount PV

Quint Measuring
Systems

Red Bay Coffee
Seagate

Sigmaways

Sila Nanotechnologies

Solano
Pharmaceuticals

Southwest Airlines Co.
The Bread Project
The Gate

Topcon Positioning
Systems

Type A Machines
UtilityAPI
V5 Systems

Waste Management of
Alameda County

Zephyrus Biosciences

www.EastBayEDA.org
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Demian Hardman
Contra Costa County
Conservation Programs

Dr. Alexander Glass
KineMed, Inc.

Gary Wolff
StopWaste (Formerly)

Gene Russell
Manex

Gilbert Gonzales
GO-Biz, State of California

James Nixon
East Bay Broadband Consortium

Kennan Salinero

Relmagine Science

Mark Martin

California Community Colleges

Michael Fernald
San Francisco Business Times

Narsai David
Narsai's Specialty Foods

Jim Becker
Richmond Community Foundation

Kelly Kline
City of Fremont

Lianna Adauto
East Bay EDA

www.EastBayEDA.org

Golden State Warriors

| Sciance For A Betler Life

#™ KAISER PERMANENTE.

B Lawrence Livermore

National Laboratory

BERKELEY LAE

Oscar Dominguez
Contra Costa Small Business
Development Center

Pamela Evans
Bay Area Green Business
Program

Richard Rankin
Lawrence Livermore
National Laboratory

Rich Stump
FATHOM

Teresa Goodwin

HPA, Inc.

Tim Dupuis

Alameda County. Information
Technology Department

Tina Neuhausel
Sustainable Contra Costa

Vin Rover
East Contra Costa County (EC?)

Nina Robinson
Inner City Advisors

Rich Seithel
Contra Costa County

Sruti Bharat
OSlsoft
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MEMBERS

AAA of Northern CA, NV & UT
AC Transit

Aduro Biotech

AEG

Alameda County

Alameda County Office of
Education

Alameda County Training &
Education Center

Alameda County Transportation
Commission

Alameda County Workforce
Investment Board

Alameda Health System
Foundation

Alameda Labor Council AFL-CIO
AT&T
Bank of America

Bay Area Air Quality Management
District

Bay Area Rapid Transit
Bayer

BluPoint Marketing
Brown Gee & Wenger LLP
Cairdea

California Employment
Development Department

California State University,
East Bay

Cargill Salt

Chabot-Las Positas Community
College District

Chevron
City of Alameda

OFFICERS

Hon. Keith Carson, Chair
ALAMEDA COUNTY
BOARD OF SUPERVISORS
Supervisor, District 5

Ed Del Beccaro, Vice Chair
TRANSWESTERN

Managing Director, East Bay &
Silicon Valley

City of Albany

City of Benicia

City of Berkeley

City of Brentwood

City of Dublin

City of Emeryville

City of Fremont

City of Hayward

City of Hercules

City of Livermore

City of Newark

City of Oakland

City of Piedmont

City of Pittsburg

City of Pleasant Hill

City of Pleasanton

City of Richmond

City of San Leandro

City of Union City

Comcast

Community Bank of Bay
Contra Costa County
Cushman & Wakefield
Dreisbach Enterprises

East Bay Community Foundation
East Bay Innovations

East Bay Municipal Utility District
East Bay Regional Park District
East Bay Zoological Society
EBALDC

F&M Bank

FATHOM

Hacienda

Hon. Candace Andersen, 2nd
Vice Chair

CONTRA COSTA COUNTY
BOARD OF SUPERVISORS

Board Chair & Supervisaor,
District 2

Victoria Jones, 2nd Vice Chair
THE CLOROX COMPANY

Vice President of Global
Government Affairs

and Community Relations

COMMITTEE LEADERSHIP

Business Development &
Resources Committee

Chair: John McManus
Cushman and Wakefield

Economic Development
Directors’ Council

Chair: Oscar Dominguez
Contra Costa SBDC

Employer Advisory Committee

Chair: Trina Ostrander
Bayer

International Trade &
Investment Committee

Chair: James Falaschi
Transbay Holdings

Land Use & Infrastructure
Committee

Co-Chairs:
Gregory Chan

East Bay Municipal Utility District

Arthur Dao

Alameda County Transportation
Commission

Hayward Area Recreation & Park
District

Holy Names University

Hospital Council of Northern &
Central CA

Inner City Advisors

Jobs & Housing Coalition
K to College

Kaiser Permanente
Laney College

Lawrence Berkeley National
Laboratory

Lawrence Livermore National
Laboratory

League of CA Cities

Livermore Area Recreation & Park
District

Manex

National Electrical Contractors
Association

Oakland PIC

Ohlone Community
College District

Orton Development
OSlsoft
Pacific Community Ventures

Peralta Community
College District

PG&E

Port of Oakland
Pucci Foods

REV

RINA Accountancy
Rouse Properties

Robert Wilkins, 2"d Vice Chair
YMCA OF THE EAST BAY
President & CEO

Gregory Chan, At-Large
EAST BAY MUNICIPAL
UTILITY DISTRICT

Senior Community Affairs Officer

James Falaschi, At-Large
TRANSBAY HOLDINGS
President & CEO

Legislation & Advocacy
Committee

Co-Chairs:
Ed Del Beccaro

Transwestern

Dr. Buck Koonce

Lawrence Livermore National
Laboratory

www.EastBayEDA.org

a4

Ea%stBay

EDA

San Pablo EDC

Sandia National Laboratories
StopWaste

Sutter East Bay

The Clorox Company

The Unity Council

Town of Danville

Transbay Holdings
Transwestern

UCSF Benioff Children’s
Hospital Oakland

Union Sanitary District

United Way of the Bay Area
University of California, Berkeley
University of Phoenix

University of San Francisco,
Pleasanton Campus

Wareham Development

Wells Fargo

Wendel Rosen Black & Dean LLP
Wente Vineyards

Workforce Development Board of
Contra Costa County

Working Solutions
YMCA of the East Bay
Youth Radio

Jim Foley, Immediate Past
Vice Chair

WELLS FARGO & COMPANY

Lead Regional President
Pacific North Region

Zack Wasserman, Legal Counsel

WENDEL ROSEN BLACK & DEAN
Partner

Marketing & Communications
Committee

Co-Chairs:
Bola Aremu

Port of Oakland

Carol Johnson
East Bay Regional Park District

Membership Engagement
Committee

Co-Chairs:
Michael Brown

Brown Gee & Wenger LLP

Mayor Karen Stepper
Town of Danville
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WE AGREE.

Chevron is proud to be a member of the East Bay Economic Development Alliance.

Today's students go on to become tomorrow’s employees — including ours. At Chevron, Chevron
we support science, technology, engineering and math education to help students

develop real-world problem-solving and critical-thinking skills. We're preparing them for ‘
the opportunities ahead. It's good for the future of our community. And our company.

Learn more at chevron.com Human Energy°

CHEVRON, the CHEVRON Hallmark and HUMAN ENERGY are registered trademarks of Chevron Intellectual Property LLC. © 2015 Chevron U.S.A. Inc. All rights reserved.



